
YEAR 8   ENGLISH LANGUAGE 
 

TERM 2 WEEK  5 – DISTANCE   LEARNING PLAN 
 

Name of the teacher:  

Class and Section: YEAR 8       

Subject: ENGLISH LANGUAGE  

Week :28th February- 4thMarch    

No. of  lessons – 5 LESSONS 

Student’s access to Work:   Work sent to students through Class Group Gmail /Google 

Classroom 

Topics:  TEXTS- to  Persuade, 

 

Overall Objectives: 

. 

 Develop close reading skills, strategies 

 Identify and understand key words  

 Understand main ideas in a non-fiction text 

 
Resources- To be posted on Google Classroom 

 
ZOOM  LESSONS 1&2 -  Zoom (Advertisements) 

ZOOM LESSONS 3&4 – Zoom (Persuasive Articles) 
ASYNCHRONOUS LESSON 5  

 

 

DATE ACTIVITY 

SUNDAY 

L7&8 

 

LESSON 1&2- ZOOM 
 
Learning Outcomes:  

 

 Understand the key features of a persuasive text. 

 Identify and infer the key features from a persuasive advertisement 
 

Learning Objectives 
 

 Understand how writers structure a text to achieve their intention: to persuade the 
reader  

 Be able to identify the writer’s possible intention and analyse closely some of the 

writer’s choices that contribute to achieving it 

 

Success Criteria: 

Students will be able to: 
 

 Identify features of  persuasive texts 
 Identify and explain the use of language in a persuasive text 



 Infer the writer’s intention and analyse some elements of the writer’s success in 
achieving it 

 Assess their own understanding of the language used in a persuasive text.  

 

 

Starter/Introduction/Recap of previous knowledge :   

  
NOTE to teachers :  

 
 1. In Yr.7, during Distance Learning  in 2019-2020,  Writing to Argue, Persuade , Advise 

was not taught in detail. There is a gap in Reading and Writing. 
2, If you are beginning a new focus, please  review the basics about 

  -  meaning of persuade; how often we use persuasive strategies in daily life; 

  -  elicit examples of persuasive texts and its relevance in real life. 

 

Clearly recap previous knowledge of persuasive texts before introduction to 

Advertisements.:   
  

 
 

Brain storming of the word ADVERTISEMENT 

 How do you get attracted towards an advertisement? 

 What is the first thing that you see?( colour, a question? A slogan?) 

 How effective is the slogan? why? 

( introduce the concept of engaging, capturing the attention or getting the reader and also 

emphasise on the element of surprise and the use of colours) 

 

 
 

 What is the purpose of the advertisement? 

 Who is the advertisement  targeted at? (reader) 

 Is the advertiser effective in persuading its readers?  



 
Teacher-Input:Introduce advertisement and explain that it is found everywhere ie 

 Television  

 Radio 

 Internet 

 Magazines/newspaper/ 

 Bill boards 
 

 
Whole Class Discussion:Students see the video on NSPCC ‘Cartoon’ discuss the message 

conveyed - Real children don’t bounce back  
 

https://www.youtube.com/watch?v=hGXlTth6rro 

 

 
 

Real children don’t bounce back 

If you think a child is being abused do 

something. 

Together we can stop child abuse. FULL STOP. 

For advice call our Helpline. 

Calls can be anonymous. 

0808 800 5000 

 

 

 
1. What do you think are the most memorable words used in the NSPCC storyboard? 

2. Discuss the key ideas in the ad campaign and check students’ understanding of the 
same. 

 
 
Individual-student-led Task:Students read the story board given above and answer the 

following questions in their notebook.  
 

Re-read the following sentences from the NSPCC storyboard. 
 
 

a. Explain what ‘Real children don’t bounce back’ means. 

b. Why has the writer written FULL STOP? What are the capital letters being used for 

here?  (In GL Assessment, most students could not answer the b. and c. type of 

questions included in this Activity. Please Assess for Learning -AfL, and review 

hereafter) 

c. Why does the sentence ending ‘…we can stop child abuse’ begin with the word 



together’? What would be the effect if ‘together’ was moved to the end of the 

sentence? 

d. How would you describe the tone of this section of the commercial? Choose the 

sentence below which best matches your view. Explain the reasons for your choice, 

paying particular attention to the verbs being used by the writer. 

e. The word ‘can’ is repeated twice in this section. Identify the sentences in which it is 

used. Explain the effect of each sentence. 

 

Teacher-Input:Teacher explains that writers of advertisements often use a wide range of 

techniques to persuade their readers. e.g.  

 Puns 
 Adjective in superlative form 

 Alliteration 
 Imperatives 

 Repetition 
 Exclamation marks 

 Rhetorical questions 

 Slogans 

 Exaggeration 

 

Whole class discussion: Students create a mind-map of the techniques used in the below 
advertisement based on the above discussion.  

 



 
 

 
HOMEWORK:Find an advertisement and note down two persuasive techniques found in the 

advertisement of your choice.  
 

PLENARY  
Few students share the techniques noted down and teacher moderates the discussion.  

TUESDAY 
L1 

LESSON 3 &4 -- ZOOM 



THURS 
L 3 

 
Learning Outcomes:  

 

 Comment on the impact of effective persuasive techniques on the reader 
 Evaluate how different texts persuade audiences. 

 
Learning Objectives 

 

 To identify the key ideas from the text and interpret the purpose. 

 Understand to use the linguistic devices and persuasive techniques to achieve the 
Purpose.  

 Use a range of reading strategies to retrieve relevant information.  

 

Success Criteria: 

Students will be able to: 

 

 Identify use of tone an attempt to explain 

 Explore what the writer does to establish a persuasive tone. 
 Respond to a text by making precise points and providing relevant evidence.  

 
Starter Activity: 

Students read aloud the following web newspaper article: 

 Make a mind map in your notebook on main ideas. 

 Underline the key words and ideas in the extract  
 

 



 
 

 
Whole class:Class discussion on the following:  

(focus of teaching – detailed teaching of the main features) 
 

1.How would you describe the main purpose of this extract? 

2.How would you describe the tone of this text? Support your answer with details from 

the text. 

3.How has the writer of this text achieved this tone? Explain your ideas, using a quotation 

from the text to support each one. 
 



 
Teacher Input: Teacher explains the strategies used by writers to persuade the reader. 

Use the ppt attached for support 

 
Group Activity: Students are assigned into breakout rooms where the discuss points for the 

following question 

 

 Analysis question(AO2)  15 marks  
How does the writer use language and structure to interest and engage readers?  

In your answer you should comment on:  
• the persuasive techniques the writer uses  

• the sentence structures the writer uses  
• the use of other language and structure features.  

You must give examples from the text to support your answer (15 marks) 

 

Students discuss other relevant points for the analysis answer in the class and present 

their ideas.  

 



 
PLENARY: 

Teacher recalls how to analyze an information and explanation text and  

how writers use the key features of information texts to create an appropriate tone 

 

HOMEWORK: 

 
Students will write one other point of analysis using examples of vocabulary, sentence 

structures the writer uses and other features of language and structure modelling it on the 
responses discussed in class  

 
THU L4 LESSON 5: ASYNCHRONOUS  

 

Learning Outcomes: 

 
 Write an advertisement using presentational and linguistic devices learned 

 
Learning Objectives: 

 
 Use persuasive techniques to create an effective advertisement 

 Review the techniques discussed in the previous lessons 

 

 

SUCCESS CRITERIA: 

Students will be able to: 

 Follow instructions clearly and submit work on time. 

 Design an advertisement using the given criteria 
 

 
 AACTIVITY: Writing Task 

Q. Write a charity appeal advertisement to raise funds for ONE of the following: 

 War victims 

 Earth quake in Japan 

 Endangered Species 

Include information about: 

Why help is needed  
What is already being done 

How the reader can help 

Remember to  

 Use appropriate information 

 Use presentational features 

 Use emotive language  

 Use repetition  for maximum effect  

 Use short sentences for emphasis 

 

Success Criteria: 

-Title/heading or rhetorical question and a slogan  

-Introduction 

-Subheadings 



-Bullet points and text boxes 
-Use a mixture of fact and opinion 

-Attractive illustration 

-Include contact information and where to get further details 

-Use of emotive language 

-Simple and direct language 

-Use of positive words 
-Use of imperatives 

-Repetition 
-Use of personal pronoun  

-Use of persuasive words and phrases 
 

Assessment Criteria: 

Range of persuasive information, presentational and language features………./9marks 

 

Accuracy of spelling, punctuation and grammar ………./6marks 

 

 


